
Disclaimer 

Branding-Institute CMR AG accepts no responsibility for the up-to-datedness, accuracy, 
completeness or quality of this site’s contents. It disclaims any liability for damages – 
material or intangible – caused by the use or non-use of the information provided, or by the 
use of erroneous or incomplete information, unless a case of gross negligence or intent can 
be proved.  

Branding-Institute CMR AG expressly reserves the right to change parts of the site or the 
whole site without notice, to add, to delete or to halt publication from time to time or to close 
the site down permanently.  

Branding-Institute CMR AG tries to respect the copyright on all the graphics and texts used, 
to use graphics and texts of its own production, or to use license-free graphics and texts. All 
brand labels and trademarks used in the site that may be protected by third parties are 
subject without restriction to the provisions of the applicable brand law and the ownership 
rights of the registered owners. The mere mention of a name does not imply that a brand 
label is not protected by the rights of a third party!  

The copyright for published items created by Branding-Institute CMR AG rests with Branding-
Institute CMR AG. Such graphics, sound files, video sequences and texts may not be 
duplicated or used in other electronic or printed publications without the express permission 
of Branding-Institute CMR AG.  

If there is an opportunity on the Internet site to enter personal or business data (e-mail 
address, name, address), the user divulges such information expressly on a voluntary basis. 
Procurement and payment for all services offered can also be effected – where technically 
possible and reasonable – by giving anonymous data or a pseudonym instead.  

The copyright on all published information rests with Branding-Institute CMR AG or with the 
party that produced the text and that is registered as the author or rights-owner in relation to 
the text. Anyone may create links to the homepage or any of the other pages. However, the 
pages may not be displayed in a frame and texts may not be used without the express 
permission of Branding-Institute or without authorization from the holder of the relevant 
rights.  

 
 
 
 
 
 


